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Marketing Management in China brings the landmark work of marketing gurus Philip Kotler and Kevin Lane
Keller to China. This edition, adapted by Professor Lu Tai Hong of Zhongshan University, takes ajourney
into atruly Chinese vista of marketing management. With content, language, and presentation shaped to the
demands of the world s fastest burgeoning economy, thisis one textbook that the Chinese marketing student
of the new millennium cannot do without. Finding quality China-context cases that are current is challenging
for most instructors. This adaptation provides hard-to-find and well-researched China cases that offer
insights while covering awide variety of contexts, spanning international companies operating in Chinato
Chinese companies that are beginning to venture overseas. At the same time, the Kotler/Keller sMM 13e
framework has been restructured to suit the way typical marketing management courses in Chinawould
teach this subject. Also, to suit the reading preference of Chinese readers, the text has been made more
concise without losing the depths and insights the original Kotler/Keller MM 13e provides. As most Chinese
are non-native speakers, the language used in the text is kept simple and easy-to-read. This text offers
Chinese executives and students an opportunity to improve their grasp of the English language while
developing their professional marketing skills killing one bird with two stones. New Features with Great
Benefits and Advantages In this edition, you will find that we have: Included a strong selection of the most
current Chinese cases for your course Restructured the framework of Kotler s Marketing Management 13e to
suit the curriculafound in most China s ingtitutions Made the content more concise to fit the reading
preferences of China s audience Provided you with good instructor s support for your course preparation and
lesson planning

1) A Strong Selection of International and Chinese Cases. The cases have been carefully selected to give
your students a comprehensive understanding of Marketing Management in China s context, with afocus on
helping Chinese companies to internationalize their businesses overseas.

2) Restructured Text for Conciseness with In-depth Perspectives. From our research, most ingtitutionsin
Chinawould complete their course on Marketing Management within 4-6 months, with afocus on using case
studies to develop students critical thinking and analysis skills. Based on this feedback, we have modified the
Marketing Management text to suit the needs of most Chinese courses.

3) Easy to Read with Vibrant Presentations. Chinese students are non-native speakers of English. An English
textbook with asimpler level of the language will help students understand and learn key concepts better. At
the same time, this provides them an opportunity to improve their grasp of the language.
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From reader reviews:
Mark Miller:

The book Marketing Management in China give you a sense of feeling enjoy for your spare time. Y ou can
use to make your capable far more increase. Book can to get your best friend when you getting stress or
having big problem using your subject. If you can make reading through a book Marketing Management in
Chinato be your habit, you can get considerably more advantages, like add your capable, increase your
knowledge about some or all subjects. Y ou are able to know everything if you like wide open and read a
book Marketing Management in China. Kinds of book are several. It means that, science guide or
encyclopediaor other individuals. So , how do you think about this publication?

Steven Young:

Here thing why this particular Marketing Management in China are different and dependable to be yours.
First of al reading through a book is good however it depends in the content of the usb ports which isthe
content is as scrumptious as food or not. Marketing Management in China giving you information deeper and
different ways, you can find any publication out there but there is no e-book that similar with Marketing
Management in China. It gives you thrill examining journey, its open up your personal eyes about the thing
that happened in the world which is might be can be happened around you. It is easy to bring everywhere
likein park, café, or evenin your approach home by train. If you are having difficulties in bringing the
printed book maybe the form of Marketing Management in Chinain e-book can be your alternative.

Marc Dean:

Y our reading sixth sense will not betray you actually, why because this Marketing Management in China e-
book written by well-known writer who really knows well how to make book that can be understand by
anyone who else read the book. Written within good manner for you, dripping every ideas and composing
skill only for eliminate your own personal hunger then you still uncertainty Marketing Management in China
as good book not simply by the cover but also by content. Thisis one e-book that can break don't determine
book by its handle, so do you still needing a different sixth sense to pick this!? Oh come on your examining
sixth sense already aerted you so why you have to listening to yet another sixth sense.

Pilar Porter:

Y ou will get this Marketing Management in China by go to the bookstore or Mall. Only viewing or
reviewing it can to be your solve challenge if you get difficulties for ones knowledge. Kinds of this
publication are various. Not only through written or printed but additionally can you enjoy this book through
e-book. In the modern era similar to now, you just looking by your local mobile phone and searching what
their problem. Right now, choose your own personal ways to get more information about your reserve. Itis
most important to arrange yourself to make your knowledge are still up-date. Let's try to choose suitable
ways for you.
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